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1 INTRODUCTION

This document is the Fiscal Year 2026 Performance Plan for the Office of Cable Television, Film, Music and
Entertainment.

This Performance Plan is the first of two agency performance documents published each year. The Performance
Plan is published twice annually - preliminarily when the Mayor’s budget proposal is delivered, and again at the
start of the fiscal year when budget decisions have been finalized. A companion document, the Performance
Accountability Report (PAR), is published annually in January following the end of the fiscal year. Each PAR
assesses agency performance relative to its annual Performance Plan.

Performance Plan Structure: Performance plans are comprised of agency Objectives, Administrative Structures
(such as Divisions, Administrations, and Offices), Activities, Projects and related performance measures. The
following describes these plan components, and the types of performance measures agencies use to assess their
performance.

Objectives: Objectives are statements of the desired benefits that are expected from the performance of an
agency's mission. They describe the goals of the agency.

Administrative Structures: Administrative Structures represent the organizational units of an agency, such as
Departments, Divisions, or Offices.

Activities: Activities represent the programs and services an agency provides. They reflect what an agency does
on a regular basis (e.g., processing permits).

Projects: Projects are planned efforts that end once a particular outcome or goal is achieved.

Measures: Performance Measures may be associated with any plan component, or with the agency overall.
Performance Measures can answer broad questions about an agency’s overall performance or the performance of
an organizational unit, a program or service, or the implementation of a major project. Measures can answer
questions like “How much did we do?”, “How well did we do it?”, “How quickly did we do it?”, and “Is anyone better
off?” as described in the table below.

Measures are printed in the Performance Plan along with the Objective, Administrative Structure, Activity, or
Project that they measure.

Measure Type Measure Description Example
Quantity Quantity measures assess the volume of work an agency “Number of public art
performs. These measures can describe the inputs (e.g., projects completed”

requests or cases) that an agency receives or the work that
an agency completes (e.g., licenses issued or cases closed).
Quantity measures often start with the phrase “Number

of.".

Quality Quality measures assess how well an agency’s work meets "Percent of citations
standards, specifications, resident needs, or resident issued that were
expectations. These measures can directly describe the appealed”

quality of decisions or products or they can assess resident
feelings, like satisfaction.

Efficiency Efficiency measures assess the resources an agency used to "Percent of claims
perform its work and the speed with which that work was processed within 10
performed. Efficiency measures can assess the unit cost to business days”

deliver a product or service, but typically these measures
assess describe completion rates, processing times, and
backlog.
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(continued)

Measure Type Measure Description Example
Outcome Outcome measures assess the results or impact of an “Percent of families
agency’s work. These measures describe the intended returning to
ultimate benefits associated with a program or service. homelessness within 6-
12 months”
Context Context measures describe the circumstances or “Recidivism rate for
environment that the agency operates in. These measures 18-24 year-olds”

are typically outside of the agency’s direct control.

District-wide Indicators ~ District-wide indicators describe demographic, economic, “Area median income”
and environmental trends in the District of Columbia that
are relevant to the agency’s work, but are not in the control
of a single agency.

Targets: Agencies set targets for most performance measures before the start of the fiscal year. Targets may
represent goals, requirements, or national standards for a performance measure. Agencies strive to achieve targets
each year, and agencies provide explanations for targets that are not met at the end of the fiscal year in the
subsequent Performance Accountability Report.

Not all measures are associated with a target. Newly added measures do not require targets for the first year, as
agencies determine a data-informed benchmark. Changes in some measures may not indicate better or worse
performance. They may be “neutral” measures of demand or input or outside of the agency’s direct control. In
some cases, the relative improvement of a measure over a prior period is a more meaningful indicator than meeting
or exceeding a particular numerical goal, so a target is not set.
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2 OFFICE OF CABLE TELEVISION, FILM, MUSIC AND ENTERTAINMENT
OVERVIEW

Mission: The mission of the Office of Cable Television, Film, Music, and Entertainment (OCTFME) is to serve as
the entertainment economic engine of the District Government. OCTFME is a one-stop-shop for all things
entertainment including concerts, music festivals, film, and television production along with digital gaming and
immersive media. Our broadcast and distribution scope extends to original content development and production
for public education and government access cable (PEG), digital radio, global streaming, and other multimedia
platforms. OCTFME also regulates the District of Columbia’s cable television service providers, provides

exceptional customer service to cable subscribers, and supports a sustainable creative economy and
entertainment and media industry in the District of Columbia.

Summary of Services: The Office of Cable Television, Film, Music, and Entertainment (OCTFME) drives the
ever-evolving creative economy for the city. OCTFME serves as the city's film commission, offering a five-to-one
return on investment, in addition to providing production support services to film, television, interactive,
multimedia, and digital media content creators. These support services include media production permitting;
location scouting; production support; production and infrastructure incentives; job placement assistance; media
education; and workforce development programs.

OCTFME supports the growth, preservation, and sustainability of the creative economy, the creative workforce,
and Go-Go Music, the official music of the District of Columbia, through the activities of the Creative Affairs Office
(CAO) and the Mayor Muriel Bowser Presents: 202Creates initiative. CAO and 202Creates coordinate and
administer creative economy special events that provide District residents access to training, resources,
networking opportunities, and engage the community to advance a greater understanding of the creative economy.
OCTFME also works with our theater, venue, and nightlife stakeholders to promote our city’s cultural vibrancy.
OCTFME regulates our cable television service providers in the District of Columbia, and broadcasts programming
for the District’s public, educational and government (PEG) channels: the District Council Channel (DCC), the
District of Columbia Network (DCN), and the District Knowledge Network (DKN). OCTFME also produces and
distributes programming for the District of Columbia Entertainment Network (DCE) streaming channel, and the DC
Radio 96.3 HD4 digital radio station. OCTFME creates content that informs, educates, and entertains viewers via
the District's PEG channels, streaming and other content platforms. OCTFME's award-winning content provides
resourceful information on government activity, education, current events, history, and arts and entertainment.
OCTFME provides 24-hour informative, open government, public interest programming on the District Council
Channel (DCC), District of Columbia Network (DCN), the District Knowledge Network (DKN), and DC Radio 96.3
HD4. Programming includes coverage of the activities of Executive Offices of the Mayor and the executive branch,
the District of Columbia City Council, the Office of the Attorney General, and the State Board of Education.
OCTFME provides transparent public access to the governmental process and insights into life in the District.
OCTFME is dedicated to developing and exhibiting quality, diverse programming and services that educate,
enlighten, and empower the residents of the District of Columbia.

Objectives:

1. Provide District residents informative, educational government programming via the District Council
Channel (DCC), the District of Columbia Network (DCN), the District Knowledge Network (DKN), and DC
Radio 96.3 HD4.

2. Regulate the District of Columbia’s cable service providers and enforce federal and District government
cable television laws and regulations. Develop legislation and regulatory policies in support of OCTFME's
mission and operations.

3. Implement, administer, and support programs, education and employment initiatives that advance the
District of Columbia’s film, television, music, entertainment, and creative industries.

4. Efficient, Transparent, and Responsive Government

Administrative Structures:
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. Office of the Director

. Operations

. Production and Programming

. Legal and Regulatory Affairs (LARA)
. Film

. Communications

. Creative Affairs Office (CAQ)
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3 OBIJECTIVES

3.1 PROVIDE DISTRICT RESIDENTS INFORMATIVE, EDUCATIONAL GOVERNMENT PROGRAMMING VIA
THE DISTRICT COUNCIL CHANNEL (DCC), THE DISTRICT OF COLUMBIA NETWORK (DCN), THE DIS-
TRICT KNOWLEDGE NETWORK (DKN), AND DC RADIO 96.3 HD4.

No Related Measures

3.2 REGULATE THE DISTRICT OF COLUMBIA’S CABLE SERVICE PROVIDERS AND ENFORCE FEDERAL
AND DISTRICT GOVERNMENT CABLE TELEVISION LAWS AND REGULATIONS. DEVELOP LEGISLA-

TION AND REGULATORY POLICIES IN SUPPORT OF OCTFME’S MISSION AND OPERATIONS.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target
Percent of customer service
Qutcome .reque.Sts r.wt requiring on site Up is Better 100% 95% 100% 95%
investigation responded to
within 48 hours
Percent of customer service
Outcome requests requiring on site Up is Better 100% 95% 100% 95%

investigation responded to
within 48 hours

3.3 IMPLEMENT, ADMINISTER, AND SUPPORT PROGRAMS, EDUCATION AND EMPLOYMENT INITIA-
TIVES THAT ADVANCE THE DISTRICT OF COLUMBIA’S FILM, TELEVISION, MUSIC, ENTERTAIN-
MENT, AND CREATIVE INDUSTRIES.

Measure
Type

Measure Directionality

FY2025

FY2024 Target

FY2025

FY2026
Target

Outcome

Outcome

QOutcome

Percent of Rebate Fund
balance committed to Program
Awardees by the close of the
fiscal year

Up is Better

Percent of clients receiving
permits from OCTFME that
rank the.agencys overa||. Up is Better
production support service as
"satisfactory” or "very

satisfactory”

Percent of permit applications
pro.cessed or |ssu'ed within 5 Up is Better
business days of final

application submission

99.65% 90% 100%

99.31% 95%

98.34%

100% 95% 100%

90%

95%

95%

Page 8 / 20



3.4 EFFICIENT, TRANSPARENT, AND RESPONSIVE GOVERNMENT

Create and maintain a highly efficient, transparent, and responsive District government.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target
Percent of agency staff who
were employed as
Management Supervisory
Service (MSS) employees prior
QOutcome to 4/1 of the fiscal year that had  Up is Better 1111% Targeft ge 0% Targe!: 2t
. ) required required
completed an Advancing Racial
Equity (AE204) training
facilitated by ORE within the
past two years
Outcome D(':_-ra‘:_-nt of 'employees that are Up is Better 4615% Targe't not 48.94% Targe!: not
District residents required required
Percent of new hires that are . Target not Target not
B o, o,
Outcome District residents (Peoplesoft) Up is Better S required o% required
Percent of new hires that are
current District residents and
received a high school diploma
from a DCPS or a District . Target not No data Target not
Outcome Public Charter School, or Upis Better 16.67% required available required
received an equivalent
credential from the District of
Columbia (eRecruit)
Percent of required contractor
evaluations submitted to the . Target not Target not
Outcome Office of Contracting and Up is Better 20% required = required

Procurement on time
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4 ADMINISTRATIVE STRUCTURES

4.1 OFFICE OF THE DIRECTOR

The Office of the Director supports the administrative workflow and external stakeholder and interagency relations
for the Director of the Office of Cable Television, Film, Music and Entertainment (OCTFME). The office is
responsible for the management of staff and facilities and directs strategic planning and the implementation of the
agency's mission, operational targets, and key performance indicators. The Office of the Director also manages the
schedule of the Director to maximize the agency’s stakeholder engagement, support all segments of the creative
economy, and activate the creative industries as a cultural beacon and economic driver for the District of Columbia.

Activities under Office of the Director:

1. Creative Economy Support Program: Administrate OCTFME’s Creative Economy Support Program. The
program supports a diverse range of District of Columbia creative economy entrepreneurs, artists, special
events, initiatives, festivals, and media education/training programming via financial support (usually ranging
from $250 to $10,000) and in-kind services.

No Related Measures

4.2 OPERATIONS

The Operations division manages and administrates the agency’s budget and serves as the agency liaison between
the Office of the City Administrator’'s Budget Office and the Office of the Chief Financial Officer during the annual
fiscal year budget formulation process. The Operations division administrates the agency’s finances and
expenditures, including billing, invoicing, procurement and payment processes. The Operations division supervises
agency human resources, FTE's, contractor personnel service agreements and internships. The Operations division
also supervises and manages OCTFME facilities management, maintenance, capital projects, and Certified
Business Enterprise (CBE) contracts.

4.3 PRODUCTION AND PROGRAMMING

OCTEME'S Production and Programming division is responsible for producing and broadcasting 24-hour
informative, open government, public interest programming on the District of Columbia’s public, educational, and
government (PEG) cable channels: District Council Channel (DCC); District of Columbia Network (DCN); and the
District Knowledge Network (DKN). The programming broadcast via OCTFME’s PEG delivers coverage of the
activities of Executive Offices of the Mayor and the executive branch, the District of Columbia City Council, the
Office of the Attorney General, and the State Board of Education. The Production and Programming division also
operates and broadcasts the District of Columbia Entertainment Network (DCE), a 24-hour on-demand digital
streaming network that delivers diverse and inclusive lifestyle, music, live events, sports, arts, variety shows, talk
shows, educational and entertainment programming; and operates and programs the digital government radio
station, DC Radio 96.3 HD4. OCTFME's programming on its streaming network and digital radio station is
dedicated to curating and broadcasting quality programming that educates, enlightens, empowers, and entertains.
The Production and programming division is responsible for supporting the logistics for citywide Mayoral events
like Emancipation Day, the State of the District, The Mayor’s Arts Award, et. al. The Production and Programming
division is also responsible for the maintenance and operation of the agency’s broadcast studios and related
equipment and technology that facilitate the recording and broadcast of programming and events of public
interest.

4.4 LEGAL AND REGULATORY AFFAIRS (LARA)

The office of Legal and Regulatory Affairs (LARA) supports all of OCTFME divisions, activities, and operations by
providing legal oversight/support and legislative/regulatory guidance to ensure compliance with applicable District
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and federal laws and regulations. LARA negotiates and drafts of all legal documentation and agreements regarding
broadcast, content development, production and distribution, program acquisition and related licensing
agreements, and talent and other services for all multimedia platforms owned and/operated by OCTFME. LARA
administrates agency event-related legal documentation and onsite legal production support as well as
pre-broadcast standards and practices/rights management review for all content distributed on OCTFME media
and communications platforms. Additionally, LARA supervises and advises the regulation cable service within the
District as well as the District’s three (3) cable service providers (Comcast, Astound Broadband (formerly RCN)
and Verizon Fios) through enforcement of the District’s cable franchise agreements in compliance with District and
federal cable laws and regulations. The LARA Division protects the rights of District cable consumers and ensures
quality customer service by mediating and resolving customer billing and service concerns and/or disputes with
cable providers and addressing cable infrastructure and access issues.

4.5 FILM

The Film Division is responsible for the agency’s management and implementation of administrative processes,
programs that advance the District of Columbia’s film, television, music, entertainment, and creative industries,
generate revenue, and incentivize economic and labor force impacts for the District's creative economy. The Film
Division’s activities include issuing film and media production permits for locations under the jurisdiction of the
District of Columbia; location and media production crew referral services; and the administration of the DC Film,
Television and Entertainment Rebate Fund, the District's media production and media facility infrastructure
improvement incentive program. The film division administrates the Creative Economy Career Access Program
(CECADP), a workforce on-the-job training program that offers District residents from historically underrepresented
communities access to media industry entry-level jobs and mentorship in partnership with the Department of
Employment Services. The film Division serves as the lead administrator for several of OCTFME's stakeholder
outreach and support programs, including the OCTFME Creative Economy Support Program, that provides small
and medium-sized District of Columbia creative entrepreneurs, nonfits and independent artists access to micro
grants in support of a wide range of creative events, programs, festivals, and youth media training initiatives. The
Film Division administrates the “Location of the Month” initiative, a program that spotlights and profiles District of
Columbia businesses, venues, and public spaces that can serve as locations for media productions, and the
“Filmmaker of the Month” initiative, a program recognizes, highlights, and amplifies the accomplishments and
achievements of a diverse cross-section of District resident content creators. The Film Division also serves as the
agency's performance/KPI planning and reporting liaison with the Deputy Mayor for planning and Economic
Development and the Office of Budget and Performance Management.

4.6 COMMUNICATIONS

The Communications division manages and administrates all internal, external, inter-agency communications and
messaging on behalf of the agency. The Communications division advises and coordinates press and media
appearance opportunities for the agency Director to advance agency priorities and promote major creative
economy events, activations and initiatives like Emancipation Day and the Mayor's Arts Awards. The
Communications division is responsible for the management of the agency’s website, as well as the agency’s digital
strategy and outreach via the agency’s social media platforms. The Communications division is also responsible for
the management and development of the agency’s logos and style guidelines.

4.7 CREATIVE AFFAIRS OFFICE (CAO)

The Creative Affairs Office (CAO) administrates and manages programming, initiatives, and stakeholder
partnerships with the goal of improving diversity, equity, and access for all within the creative community. CAO
works on policy, legislative awareness, and regulation to support the work of creative businesses. CAO helps
establish infrastructure partnerships to support the creative community and provide space for creatives to work
and build community. CAO builds programs to improve the economic mobility of the District’s independent artists,
creative nonprofits, and creative industry entrepreneurs. Some of the key programs CAO administrates or
supports include: The Go-Go Peoples Fund, the Performing Arts Promotion Amendment Tax Rebate (PAPA),
Mayor Muriel Bowser Presents: 202Creates, The Mayor’s Arts Awards, the 202Creates Residency Program, and
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Creative Activations and events support in all 8 Wards of the District. CAO was established by Mayor Muriel
Bowser on August 29, 2019, pursuant to Mayor’s Order 2019-077.
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5 ADDITIONAL ACTIVITIES

5.1 DEVELOP LEGISLATION AND REGULATORY POLICIES IN SUPPORT OF OCTFME’S MISSION AND
OPERATIONS

OCTFEME's activity related to the legislative, statutory, and regulatory management related to the agency’s
operations, activities, programs, initiatives, and other agency functions.

No Related Measures

5.2 ADMINISTRATE THE DISTRICT OF COLUMBIA FILM, TELEVISION AND ENTERTAINMENT REBATE
FUND

Manage and administrate the District of Columbia Film, Television and Entertainment Rebate Fund (“DC Rebate
Fund”), the District's media and entertainment production and infrastructure incentive program. Strategically
leverage the District’s media production and infrastructure incentive program to support the growth of a
sustainable creative economy and promote media industry employment.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target

Number of Rebate Fund

. program applicants B Target not Target not
1
el pre-certified (number of Up is Better 2 required © required
pre-qualification letters issued)
Total rebate awards committed Tareet not Tareet not
Quantity to certified program Neutral $1,931,971 8¢ $1,856,825 gt
required required

participants (dollar amount)

5.3 SUPPORT DISTRICT RESIDENT CABLE CUSTOMERS

Provide customer service for District resident customers of cable television services. Respond to customer
questions, complaints, and service quality concerns.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026

Type Target Target
Number of cable subscriber

Outcome seviiee reque.sts .recelv.ed r\ot Neutral o Targe.t not 1o Targef: not
requiring on-site investigation required required
(calls, emails, or via website)
Number of cable subscriber
technical service requests

Outcome received requiring on-site Neutral 567 Targe.t not 582 Targef: not

required required

investigation (calls, emails, or
via website)
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5.4 SUPPORT CREATIVE STAKEHOLDER PROGRAMS, EVENTS, AND INITIATIVES

Support Creative Economy Festivals, Special Events and Media Professional Organizations. Advance the
programming for creative economy stakeholder groups, media professional organizations, schools, youth
organizations, and creative non-profits.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target

Total number of sponsored
industry events, programs or

QOutcome initiatives (number of Neutral 46 Targeft ge 9 Targe!: ok
. required required
sponsorship agreements
executed)

5.5 MANAGEMENT OF GOVERMENT BROADCAST CHANNELS

Management of the daily content production and broadcast of government, public affairs and educational
programming.

No Related Measures

5.6 CREATIVE ECONOMY MEDIA EDUCATION AND WORKFORCE DEVELOPMENT

Manage, implement, support media education, creative economy workforce development, internships and training
programs for youth and adults in the District of Columbia.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026

Type Target Target
Number of District residents

Outcome participating in the Creative Neutral o Target not o Target not
Economy Career Access required required

Program (CECAP)

5.7 CREATIVE ECONOMY SUPPORT

Support the growth and sustainability of the local creative economy through strategic programs, initiatives,
community partnerships, and the Mayor Muriel Bowser Presents: 202Creates program.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target

Number of District resident
creatives participating in the
Mayor Muriel Bowser Presents:
202Creates Residency Program

Target not Target not

Neutral 27 required required

Outcome
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5.8 PROVIDE GOVERNMENT PUBLIC SERVICE PROGRAMMING FOR DISTRICT RESIDENTS

Provide programming that informs District residents about the operations, services, programs and initiatives
managed, maintained and administrated by the District of Columbia government, government agencies, and the
District of Columbia City Council.

No Related Measures

5.9 MAINTAIN A TRANSPARENT AGENCY WEBSITE AND SOCIAL MEDIA STRATEGY

Maintain a dynamic, transparent website (and social media strategy) that provides District residents relevant and
useful information related to the agency’s operations, administration and services. Produce and distribute a
monthly agency newsletter.

No Related Measures

5.10 NEGOTIATE AND REGULATE DISTRICT CABLE FRANCHISE AGREEMENTS

Negotiate and regulate cable franchise agreements between cable service providers and the District of Columbia.
Ensures compliance with the negotiated franchise agreements, and maintain an economic and regulatory
environment that promotes competition and consumer protection within the District’s cable television industry.

No Related Measures

5.11 DKN CHANNEL PRODUCTION, PROGRAMMING AND BROADCAST

Management and operations of the District Knowledge Network (DKN), a government channel that offers
educational and informative programming to District residents.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target
Number of hours of
. . . . Target not Target not
Quantity new/original programming Up is Better 71 required 68 Rt

broadcast on DKN

5.12 DCN CHANNEL PRODUCTION, PROGRAMMING AND BROADCAST

The management and broadcast operations of the District of Columbia Network (DCN), a government channel that
provides transparent, informative and open government programming to District residents.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target

Number of hours of
Quantity new/original programming Neutral 103
broadcast on DCN

Target not Target not
. 143 .
required required
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5.13 DCC CHANNEL PRODUCTION, PROGRAMMING AND BROADCAST

The management and broadcast operations of the District City Council Channel (DCC), a government channel that
provides transparent, informative and open government programming to District residents.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026

Type Target Target
Number of hours of Council

Quantity hearings, coun(fll events, and Up is Better 1100 Targefc not 1030 Targef: not
new programming broadcast on required required
DCC

5.14 DC RADIO 96.3 HD4 PRODUCTION, PROGRAMMING AND BROADCAST

The management, programming, and broadcast operations of DC Radio 96.3 HD4, a government radio station that
provides transparent, informative, open government programming, as well as training and educational
opportunities to District residents.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target
Number of hours new/original
. programming produced and Target not Target not
el broadcast on DC Radio 96.3 Newel KL required S required

HD4

5.15 PERMITTING AND PRODUCTION SUPPORT SERVICES

Provide media production permitting, production support services, and location assistance for media production
within the District of Columbia. Promote the District as a location for media production.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target
Outcome Revenue from Permits Issued Up is Better $72,140 Targe.t not $59,120 Targef: not
required required
Quantity Number of Permits Issued Up is Better 183 Targe't not 149 Targe!: not
required required

5.16 SPECIAL EVENT LOGISTICS AND PRODUCTION SUPPORT

Provide logistics, production, and broadcasting support for local creative economy, cultural, and public service
events and festivals.

No Related Measures
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5.17 OCTFME BROADCAST FACILITY MANAGEMENT

Manage the broadcast operations and maintenance of the OCTFME broadcast facility, 441 Judiciary Square, and
the John A. Wilson Building.

No Related Measures

5.18 DCE NETWORK PRODUCTION, PROGRAMMING AND BROADCAST

The management and broadcast operations of the District of Columbia Network Entertainment Network (DCE), a
digital entertainment streaming network that distributes lifestyle, public affairs, live events, sports, arts, and
entertainment programming locally, nationally, and internationally.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target
) Number _OF hews o . Target not Target not
Quantity new/original programming Neutral 29 required 42.5 required
broadcast on DCE E B

5.19 SUPPORT GO-GO MUSIC AS OFFICIAL MUSIC OF THE DISTRICT OF COLUMBIA

Manage programs, events, and initiatives that support the preservation; artists; venues; history; and archiving of
Go-Go Music in the District of Columbia pursuant to D.C. Law 23-71, The Go-Go Official Music of the District of
Columbia Designation Act of 2020.

Measure Measure Directionality FY2024 FY2025 FY2025 FY2026
Type Target Target

Number of sponsored events,
programs, activities, or Neutral 6 Target not No Data Target not
initiatives that support Go-Go required Record required

Music

QOutcome
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6 PROJECTS

6.1 INSTALL AUTOMATED CLOSED CAPTIONING SYSTEM FOR DISTRICT OF COLUMBIA PEG CHAN-
NELS

Related Administrative Structure: Production and Programming
Related Activity Name: Provide Government Public Service Programming for District Residents
Proposed Completion Date: September 30, 2025

In FY25 the Office of Cable Television, Film, Music and Entertainment (OCTFME) will install an integrated
Automated Closed Captioning System for the three (3) District of Columbia Public, Education and Government
(“PEG") channels (DCN, DCC and DKN). Providing this new service will enhance the PEG channel's ADA
compliance and automate the system for providing the captioning of public safety/health announcements, DC City
Council hearings, open government information, and public interest government programming broadcast to District
of Columbia cable customers and over the internet. This is a previously scheduled capital project delayed due to
funding pressures in a previous fiscal year.

6.2 GROWTH AGENDA SPOTLIGHT PROGRAMMING FOR PEG CHANNELS AND DC RADIO
Related Administrative Structure: Production and Programming

Related Activity Name: DCN Channel Production, Programming and Broadcast

Proposed Completion Date: September 30, 2026

In FY26 the Office of Cable Television, Film, Music and Entertainment (OCTFME) will develop and produce a
monthly 30-minute television programs and 60-second PSAs for DCN and DKN highlighting specific aspects of the
Mayor's Growth Agenda, featuring interviews with business leaders, economic development officials, and success
stories of local businesses benefiting from growth initiatives. Each episode will focus on different growth sectors
including sports/entertainment, tech, downtown development, and creative economy expansion. The program
initiative will also include DC Radio segments featuring interviews with leaders from the District’s sports,
entertainment, and technology sectors, showcasing new business developments, venue activations, and workforce
opportunities. The programming will serve to inform residents about the economic diversification efforts underway
and promote the success of the District's Growth Initiative in the creative economy.

Related Measures:

+ Number of hours new/original programming produced and broadcast on DC Radio 96.3 HD4
+ Number of hours of new/original programming broadcast on DCN

+ Number of hours of new/original programming broadcast on DKN

6.3 EXPAND CLOSED CAPTIONING ON PEG CHANNEL PROGRAMMING
Related Administrative Structure: Production and Programming

Related Activity Name: Management of Goverment Broadcast Channels
Proposed Completion Date: April 30, 2026

In FY26 the Office of Cable Television, Film, Music and Entertainment (OCTFME) will expand PEG channel closed
captioning to include all internally produced programs and PSAs. Currently closed captioning is only available
during live event coverage.

Related Measures:
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» Number of hours of new/original programming broadcast on DCN

+ Number of hours of new/original programming broadcast on DKN

6.4 EAST OF THE RIVER “CREATIVE VOICES SPOTLIGHT” PROGRAMMING SERIES
Related Administrative Structure: Production and Programming

Related Activity Name: Provide Government Public Service Programming for District Residents
Proposed Completion Date: September 30, 2026

In FY26 the Office of Cable Television, Film, Music and Entertainment (OCTFME) will develop and broadcast a
PEG channel programming (and DC Radio) focused on the artists, creative entrepreneurs, cultural institutions, and
community activations in Wards 7 & 8. The series will be developed in collaboration with community stakeholders
to ensure authentic representation. The goal of the programming is to provide a dedicated platform to amplify the
creative voices and creative economy economic activity from historically underserved communities.

Related Measures:
+ Number of hours of new/original programming broadcast on DCN

+ Number of hours of new/original programming broadcast on DKN

6.5 IMPLEMENT NEW FILM PERMIT FEE SCHEDULE

Related Administrative Structure: Film

Related Activity Name: Permitting and Production Support Services
Proposed Completion Date: January 30, 2026

In FY26 the Office of Cable Television, Film, Music and Entertainment (OCTFME) will finalize the modification of
DC Code § 2-1204.11d (Motion Picture and Television Production Permits), and implement the new fee schedule
pursuant to the proposal OCTFME submitted to OBPM in FY25. The changes are expected to increase annual
permit fee revenues by 33% to 50%.

Related Measures:

 Revenue from Permits Issued

6.6 SOCIAL MEDIA CREATIVE ECONOMY AMBASSADOR PROGRAM

Related Administrative Structure: Communications

Related Activity Name: Maintain a Transparent Agency Website and Social Media Strategy
Proposed Completion Date: September 30, 2026

In FY26 the Office of Cable Television, Film, Music and Entertainment (OCTFME) will recruit and train diverse DC
residents as social media ambassadors to share stories of the local creative economy, highlighting neighborhood
artists, events, and businesses. Ambassadors will receive training in digital marketing and content creation while
providing authentic, community-driven promotion of DC's creative assets.

Related Measures:

+ Total number of sponsored industry events, programs or initiatives (number of sponsorship agreements
executed)
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6.7 REDESIGN AND UPDATE THE OCTFME AND 202CREATES WEBSITES

Related Administrative Structure: Communications

Related Activity Name: Maintain a Transparent Agency Website and Social Media Strategy
Proposed Completion Date: September 30, 2025

In Fiscal Year 2025, the Office of Cable Television, Film, Music, and Entertainment (OCTFME) will update,
redesign, and re-launch the OCTFME and 202Creates websites. Collaborating closely with the Office of the Chief
Technology Officer (OCTO) OCTFME will develop an engaging, informative, dynamic online platform that amplifies
OCTFME's mission to support a diverse and equitable local creative economy and the District as an entertainment
destination.
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